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ABSTRACT

This study describes and analvzéa the marketing, chan-
nels, Functimézfpracticesﬂ costE, marging and shares recelved
DYy each marweting-chanmalq net price of milkfigh Sy received bv
fry catchers and the problems encountered in the marketing of
mid Lk sy Ty 1L Fandan, - Antigue. - Lle i rig meparate interview

’ N
sChedule for each kind of respondents. 40 fry catchers are ashed
abiout their latest catch on a per day basis and the ten middlemen

Werse interviewed about their last transactionss.

Fesuits showed that from the fry catohers, the 4,218

£
milkfigh Fry are =sold to three tvpes of oilddlemen: the
COMMLSE L ONMan, wholesaler anc facilitative arganization.

Fifty=-nine percent of the milkfish frv oo to the Ffacilitative
organization, twenty-three percent to the coomissionman and

@ighteen percent bto the wholesaler. Fraom the three Ltypes of

maclcl L emei . only Bé& % of what theyv've purchased were s0ld. Q-+
\
the Ko bl milk¥Fiah Fry sold, =5 Y% or it Qo Lo L he

wholesaler/retail ler. Others go outside of the munmicipality. RL1
(Wh the whalesaler/retal ler  purchased go ouitside o T he

municipality.






In terms of qross oargin
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ecelvwed by each  tvpe of
1 cddleman, 1 highest share hericier ot 1t 15 the

wholesaler /raeval ler ¢
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Fo.2 ). then the wholesaler ( .25 Y s

followed by the facilitative middleman ( FO.21 ), and then
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commlssionman ( FO.0H )

The protlems  ofF goor transportation fFacilitie
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sufvicient capital, cogmunicat ions in pricing,
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mortality rates and the absence of a buyver are the hottlenecks in

the markebing svstem. These problems produce a bad outcome L

the micddlemen by increasing their los



